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Digital Radio Successful Launch 
Elements

• United industry approach
• New & compelling content
• Carefully planned Marketing & PR• Carefully planned Marketing & PR 

Strategy
• Affordable receivers
• Variety of retailers stocking receiversVariety of retailers stocking receivers
• Most importantly – spectrum and power.



A t li R di ’ E l tiAustralian Radio’s Evolution

• 1923 – 1ST AM broadcast.

1929 first car radio Place of Listening*• 1929  - first car radio

• 1967 - talk radio

Place of Listening  

1967 talk radio

• 1980 – FM radio

• Late 1990’s  - internet streaming

• Early 2000’s - downloads & podcasts

• 2009 - DAB+ Digital Radio
*Source: Nielsen Radio Ratings, Average of Five Capital Cities, Place of Listening, Monday to Sunday 5.30am-12mn, Survey 1-8, 2008



C i l R di O iCommercial Radio Overview

• Around 97% of Australians listen to radio & 
nearly 80% listen to commercial radio 

• In 2008: Australians spent 17 hours and 2 
minutes per week listening to commercial radio

• Commercial radio sector: 48% AM and 52% FM
• Over 80% commercial stations are regional• Over 80% commercial stations are regional 



DAB Di it l R di F tDAB+ Digital Radio Future

• 2-3 times more spectrum 
efficientefficient

• Digital quality sound
• Extra information 
• Pause and rewindPause and rewind
• Scrolling text, images 

d i tiand animation
• New programmingp g g
• Free to air
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I t t R di B d idthInternet Radio Bandwidth
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Digital-Only Stations - So 
Far………………………………





Retailers & ManufacturersRetailers & Manufacturers

• More than 400 stores across 
Australia stocking digital radiosg g

• Retailers using DR Plus Brand
• Nine brands producing DAB+:• Nine brands producing DAB+:

Bush, Roberts, Pure, Sangean
Teac Yamaha iRi er Gr ndigTeac, Yamaha, iRiver, Grundig
Revo and more coming



Working with ManufacturersWorking with Manufacturers



Digital RadiosDigital Radios



Working with ManufacturersWorking with Manufacturers



Radio as you know it…PLUS


